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THANK YOU!!! 
 

The 2016 Alpine Bank Fruita Fall Festival presented by Family Health 

West was a great success.  This event would not be possible without 

our sponsors, so please join us in giving a big THANK YOU to those 

who made this FREE event possible for our community. 



 
Executive Director’s Message 
 

For the 102nd time…We survived!! 

 

Wow!! What a weekend! I’m so privileged to be a 

part of the Fruita community, what a complete 

team effort to pull off the largest festival on the 

western slope. Once again we stepped up our 

game with the musical acts James Williams from 

Rhema Music and Clothing and the Williams Brothers Band brought 

in. The Georgia Satellites will never be the same after experiencing a 

late night at JD’s Bar! Darryl Worley was equally impressed with 

Fruita and our hospitality. Thank you to the Chamber Board, the 

City of Fruita, all the Sponsors, the many volunteers and of course 

our community members and businesses! Did I forget anyone? Yes! 

My awesome staff! Once again they were nothing short of 

astonishing. We also need to give a big thank you to the city crew 

led by Art Shires, they were a joy to work with. Last and certainly 

not least is the huge sacrifice our community and businesses in the 

downtown area must endure. A big thank you to them as well for 

putting up with sheer chaos for a few days every September. 

  

As of our September Board meeting we welcome a new Board 

member for 2016-17. Please welcome Andrea Gatley with Alpha Dog 

Systems! She replaces Colin Cummings formerly with US Bank. 

Current Board Directors, staff and myself look forward to working 

with you Andrea. 

 

Have a great October! 

 

Frank Ladd 
Executive Director 





The Fruita Area Chamber of Commerce 
will make posters for participating 
businesses and drop them off towards 
the end of October in preparation for this 
community event.  If you would like to 
be a participating business please send 
an email to info@fruitachamber.org or 
call our office at 858-3894. 



VIP 
TENT 





1st Place 

CC Enterprises 

“Off In The Woods” 

2nd Place 

Family Health West 

“Little Deuce Coup” 

3rd Place 

Copper Club 

Brewing Company 

“Porter Potty” 

Most Creative 

Chow Down 

Pet Supply 





Favorite 

Homemade 

Dessert 

First Place 

Carson Garcia 
 

 Second Place Third Place 

Ruth Burkhart        Carson Garcia 

Grand Prize 

Kate Hansen 

Canning 

“Pork Green Chili” 

BBQ with “Original” 

BBQ Sauce 
 

First Place 

Shane Dixon 
 

Second Place 

Nancy Gore 

Canning 
 

First Place 

Kate Hansen 
 

Second Place 

Merlina Radebaugh 
 

Third Place 

Merlina Radebaugh 

Winning Junior Recipe 

“Swamp Cakes” 

Featured on 

Kannah Creek Kids Menu 

Month of November 

Junior 

Chefs 

First Place 

Tairyn Pace 
 

Second Place 

Carter Anchondo 
 

Third Place 

Ashley Radebaugh 



Overall Winner 
Kris Peterson 

 

Mustache 
 

1st Place 

Kris Peterson 
 

2nd Place 

Kenyon Hendricks 

Full Beard 
 

1st Place 

William Monroe 
 

2nd Place 

Steve McGarry 

Partial Beard 
 

1st Place 

Sean Eddy 
 

2nd Place 

Chris Gordon 

Fantasy Fuzz 
 

1st Place 

Adria Waldron 
 

2nd Place 

Milo Haberkorn 



1st Place 
 

Lisa Broughton 

2nd Place 
 

Mallory Nelson 

3rd Place 
 

Larry Lyon 

People’s Choice 
 

Doyle 



Welcome our New Team Members 
 

The Fruita Area Chamber of Commerce is pleased to introduce our 

new members—more connections for our team.  Please welcome them by 

visiting their websites, giving them a telephone call, or stopping by to 

introduce yourself.  The personal touch will help our Fruita Area Chamber 

continue to grow and thrive.     

 
Gears Frozen Yogurt & Smoothies 

Tiffany and Morris Beebe 

PO Box 53 

Fruita, CO 81521 

Phone:  970-639-2343 
 

The Produce Peddler 

Zay and Leah Lopez 

628 S Rd 

Mack, CO 81525 

Phone:  970-260-9024 

Website:  www.theproducepeddler.com    

 

 

Renewing Team Members 

  Amigo Animal Clinic 

  Central Distributing Company 

  Coloramo Federal Credit Union 

  Comfort Inn 

  CPC Solutions 

  Domino’s Pizza 

  Fidelity National Title 

     Company 

  Fruita Crash Pad 

  Habitat for Humanity of Mesa 

     County 

  Highline Lake State Park 

  Iron Maiden Custom Services 

     Inc. 

  Kokopelli Animal Hospital 

  Laura Holm-Fidelity Mortgage 

  Martin Mortuary 

  Red Canyon Family Medicine 

  Strive 

  The Ink Store 

  Valvoline Express Care 

  Waste Management 

  Western Slope 

     Communications 

  Your Screen Printing & Sign 

     Company 

 
 

 

 

 

 

Introducing the SWiTCH “Infinity Program” — offered through your 

Fruita Chamber of Commerce.  

http://theproducepeddler.com
https://youtu.be/xlOAhfDOpJU
http://www.switchenergyadvisers.com/fruita-chamber-member?__hssc=&__hstc=&hsCtaTracking=a71c5a19-3434-4c4e-96cc-5443bb954800%7C3aee01b1-98d0-4180-a052-c07d7884f866


 
 
 
 
 

 
 
Back to School: Students “Ace” Financial Basics, but Continue to Give 
Themselves a “C” in Money Management 
 
U.S. Bank’s Second Annual Student and Personal Finance Study Examines the Attitudes and 
Philosophies of Financial Literacy of High School and Undergraduate Students 
 
Minneapolis (September 14, 2016) – School is back and in session and when it 
comes to financial literacy, students have confidence in the basics, but continue to 
give themselves a “C” when it comes to money management. These are the overall 
findings of the 2016 U.S. Bank Student and Personal Finance Study which examines 
the attitudes and philosophies on financial education among high school and 
undergraduate college students age 18 to 30 years old. 
 
“This is the second year we have checked in with students to see how financially 
literate they are,” said Robyn Gilson, U.S. Bank Coach for Student Financial 
Education. “What we found is that students continue to know the basics like 
budgeting and savings – but when the conversation shifts to credit and investing, the 
grades drop. We want students to know it’s not too early to understand credit or how 
to make solid financial investments for their futures. It’s so important to start young.” 
 
In the 2016 study, students report they feel knowledgeable about the basics of 
saving and checking accounts (42%) and about saving money in general (39%). But 
when it comes to their knowledge of understanding credit, there are a lot of 
misunderstandings. Most students (54%) incorrectly believe having too many credit 
cards can negatively impact their credit score and 44% incorrectly believe using 
checks and debit cards helps to build credit. And, less than half (46%) of students 
have checked their credit score.  
 
“College is a good time to get your first credit card because establishing a strong 
credit history can set you up to get a 
loan for a major purchase – like a car – on your own once you start working, instead 
of relying on a parent to co-sign,” said Gilson. “We recommend using your credit 
card responsibly by paying for bills and everyday expenses – without overspending – 
and then paying off the balance in full on time each month.” 
   
Beyond understanding credit, students also lack knowledge of investing money 
(15%) and how to save for retirement (11%). They also report a struggle to keep up 
with their day-to-date expenses, but they are getting a little bit better. Last year, 67% 
of students reported that they are barely keeping up in managing their daily finances, 
while this year that number improved slightly to 60%. And there are slight differences 
when it comes to gender. Male students report they are more comfortable and feel 
extremely prepared to meet their financial goals, describing themselves as ‘savers.’ 
Female students more often describe themselves as ‘spenders,’ feeling ‘not at all 
prepared’ to meet their financial goals. 
 
The study also measured students’ views on what success looks like. Success to 
students doesn’t necessarily mean owning a home or having a high income. Most 
students cite personal happiness (72%) and health (66%) as very important 
measures of success in life, while home ownership (35%) and high income (23%) 
are considered less important.  
 
Finally, students are not great at protecting their identity, despite being hyper-
connected and tech-savvy. Though 57% keep their passwords a secret, 22% use 
passwords that are easy to remember and only 27% change them regularly. About 
45% of students monitor their credit card account activity regularly and only 41% 
verify a business’ legitimacy before sharing financial or personal information with 
them. 
 
As part of U.S. Bank’s dedication to financial education, students and parents can 
access advice, tools and resources on Student Union. Students can also apply to 
win an up-to-$20,000 scholarship for completing a series of short online personal 
finance courses covering credit, budgeting and more. 

https://stories.usbank.com/dam/september-2016/USBankStudentPersonalFinance.pdf
https://studentunion.usbank.com/?ecid=VU_13372&WT.mc_id=r13372&original_ref=


 
About the Student and Personal Finance Study 
The 2016 U.S. Bank Student and Personal Finance Study was an online, 
quantitative survey of 1,615 high school seniors and undergraduates (ages 18 to 30 
years old) to assess their financial literacy, concerns and goals in comparison to their 
parents. The survey was conducted in May. 
 
About U.S. Bank 
Minneapolis-based U.S. Bancorp (NYSE: USB), with $438 billion in assets as of 
June 30, 2016, is the parent company of U.S. Bank National Association, the fifth 
largest commercial bank in the United States. The Company operates 3,122 banking 
offices in 25 states and 4,923 ATMs and provides a comprehensive line of banking, 
investment, mortgage, trust and payment services products to consumers, 
businesses and institutions. Visit U.S. Bancorp on the web at www.usbank.com.  
 

# # #  
 
Contact: 
Susan Beatty, U.S. Bank Corporate Communications 
612.303.9229; susan.beatty@usbank.com  

It’s not the company, it’s the people in 
the company: It’s you 
 
April 22, 2016 
| By Jeffrey Gitomer | 

 
  
When you walk into someone’s place of business to shop or buy something, 
what are you expecting? 
Most people (you and me included) expect someone friendly, someone helpful 
when you need them, to be served in a timely manner, to be given fair value, to 
be presented with a quality product, to make the process quick and easy and 
to be thanked whether you give them the business or not. 
Then the question is: What do you get? 
Typically, you get a mechanical welcome: Someone feebly says, “Can I help 
you?” followed by people telling you what they can’t do versus what they can 
do, or what they don’t have. Maybe you’ll hear a bunch of sentences 
containing the word policy, and find there’s an inability to understand that, just 
because they’re out of an item doesn’t mean you don’t still want it or need it, 
and will likely go to their competition to get it. 
All this, and a touch of rudeness. 
Now, maybe I have exaggerated a bit. But not by much, I can promise you. 
And the interesting part is, many companies have multiple locations where the 
products are the same but the service is not recognizable from place to place 
— one may be fantastic, while another may be pathetic. 
The inconsistency of people-performance can make or break a business. 
Here is what will make you, or anyone near you, or anyone in a job they 
consider beneath them, or anyone who hates work understand the formula for 
emerging into a better career — certainly, a better job. And all of these 
elements will be reflected in your performance. 

happy 

halloween! 

https://www.usbank.com/index.html
mailto:susan.beatty@usbank.com
http://www.grbj.com/authors/647-jeffrey-gitomer


1. Your internal happiness. Happiness is not a job, it’s a person. 
2. Your attitude toward work. Do you just go to pass the time for a paycheck, 
or are you there to earn your pay with hard work? 
3. Your self-esteem and self-image. How you feel about yourself. 
4. Your desire to serve. 
5. Your commitment to being your best. 
6. Your boss and how your boss treats you. 
7. Looking at your job as menial rather than a steppingstone toward your 
career. It’s not “just a job” — it’s “an opportunity.” 
8. Pride in your own success. 
9. Realizing you are on display and your present actions will dictate your 
future success. 
9.5 Every today is a window to your every tomorrow. 
Companies spend millions, sometimes billions, of dollars in advertising, 
branding, merchandising, strategizing, and every other element of marketing 
they believe will bring business success. But if there are people involved, 
marketing means nothing if the people are not great. 
When I walk into a business, I ask people, “How’s it going?” I get the most 
disappointing answers like, “Just three hours to go.” Or, “It’s Friday.” 
What kind of statement is that? What does that tell you about what kind of 
employee they are — much less what kind of service is attached to their 
attitude? 
When you go to a hotel, a $50 million business rests on the shoulders of the 
front-desk clerk. That’s where your first impression comes from. 
In a retail business, it’s no different. All the advertising gets you to come into 
the store. From there, it’s all about the clerk. 
Doctors and dentists now advertise. But it’s the person who answers the 
phone that gives a true reflection of what the doctor or dentist office will be 
like. 
What is your company like? Do you have any people working there that hate 
their job? Do you have people with “attitude”? What can you do?  
These elements will get you to BEST: 
1. Set the example by being your best and doing your best. 
2. Hang around with the winners, not the whiners. 
3. Create service best practices and have everyone implement them. 
4. Have weekly internal positive attitude training. 
5. Look at the best companies in America for best practices you can adapt 
and adopt. 
6. Do your best at everything, every day. 
6.5 Work on your own attitude. You must think you will succeed before 
success is yours. You must think you will be happy before happiness is yours. 
The root word of “your” is YOU. Each employee has the responsibility of 
representing their company to their customers in a way that reflects the image 
and reputation needed to build or maintain a great reputation and a leadership 
position. 
Anything less than “best” is not acceptable. But here’s the secret: Don’t do it 
for your company — do it for yourself. Develop the pride in doing your best at 
your job even if it’s not your career, and never use the word “just” when you 
describe yourself. 
Real winners are few and far between. 
And making yourself one is a choice. 
Free GitBit: If you want a couple more attitude boosters and a major attitude 
secret, go to gitomer.com, register if you’re a first time user, and enter 
ATTITUDE FOREVER in the GitBit box. Jeffrey Gitomer is the author of 13 
books. For information about training and seminars, visit gitomer.com or email 
Jeffrey at salesman@gitomer.com.   
Jeffrey Gitomer is an author, professional speaker and business trainer who writes and 
lectures on sales, customer loyalty and personal development. Contact him 
atsalesman@gitomer.com. Follow him on Twitter @gitomer 
 

 

mailto:salesman@gitomer.com
mailto:salesman@gitomer.com
mailto:salesman@gitomer.com
http://twitter.com/gitomer


Mark Your Calendars 

Thursday, October 6 

Candidate Forum 

Fruita City Hall 

6:00 p.m. 

Tuesday, October 11 

Women In Business 

TBD 

6:00 p.m. to 8:00 p.m 

Wednesday, October 12 

Board Meeting 

Colorado Canyons  

7:00 a.m 

Friday, October 14 

Ambassador Meeting 

Fruita Chamber 

9:00 a.m. 

Friday, October 14 

Ribbon Cutting 

Lower Valley Fire Dept. 

10:00 a.m. 

Tuesday, October 18 

Business Toolbox 

Business Incubator—Fruita 

7:30 a.m. 

Thursday, October 20 

Business After Hours 

Western Rockies FCU 

5:00 p.m. to 7:00 p.m. 

Friday, October 21 

Marketing Meeting 

Judy’s Family Restaurant 

7:30 a.m. 

Monday, October 31 

Trick or Treat Street 

Fruita N & S Businesses 

3:00 p.m. to 5:00 p.m. 

 



Business After Hours (BAH) 
 
October Business After Hours 
 
Join us on Thursday, October 20, 2016 from 5:30 p.m. to 7:30 p.m. at Western 

Rockies Federal Credit Union, 577 Kokopelli Blvd., Fruita, CO for Business 

After Hours, hosted by Western Rockies Federal Credit Union.    

 

Each month the Fruita Chamber of Commerce offers Business After Hours 

(BAH) for members and guests.  This fun event is hosted by a different 

Chamber member each month.  Each BAH features the host member and 

offers a valuable networking forum for all our other members. 

 
 

COST:  $5.00 per person for Fruita Area Chamber Members (early  

  registration), $10.00 after 12:00 noon day of event or at door. 

  $15.00 per person for Courtesy Clients, Prospective Members, 

  Member Guests, and Non-Member Businesses. 

 

Please join us for this fabulous networking opportunity! It is so easy to 

register online through your Chamber Master account. Unsure how to do so?  

For help logging in … please call Jen with the Chamber office 858-3894.  

Register Here 

http://info.fruitachamber.org/events/details/business-after-hour-western-rockies-federal-credit-union-10-20-2016-4989
https://business.officedepot.com/
https://www.mychamberadvantage.com/chamber_signup




Business Builders 
 

The Fruita Chamber has three Business 

Builder groups designed for chamber 

members to develop relationships that 

enhance their networking and marketing 

opportunities. Please see below for details on each group. For more 

information, please contact the group Chairperson as noted below or Janet 

Brazfield: janet@fruitachamber.org.  
 

Monday Noon Business Builders 
Every Monday @ 12:00 Noon 

 

Tim Merris 
Sequent Information Systems 

986-7138 

tmerris@sequent-is.com 

 
Business Incubator Center - GJ 
2591 Legacy Way,  Grand Junction 

 
 

Fruita Business Toolbox 
Third (3rd) Tuesdays of each month @ 7:30 a.m. 

 

Kathie Fingerson 
Healers of the Valley 

462-5290 

kathie@healersofthevalley.com 

 
Business Incubator—Fruita 
325 E. Aspen Ave., Fruita 

 

October 18, 2016  -  Register Here 

Speaker:  Joel Kincaid with Merge 2 Media 

Topic:  Formula for Graphic Design 

 
Thursday Noon — WTF Network “Welcome Thursday Friends” 
Every Thursday @ 12:00 Noon 
 

Andrea Gatley 
Alpha Dog Systems 

639-0629 

andrea@alphadogsystems.com 

 

Meeting locations in Fruita for each Thursday of the 

month are as follows: 

 

1st Thursday: Pablo’s Pizza — 456 Kokopelli 

Blvd., Suite C 

2nd Thursday: Gears — 229 E. Aspen Ave. 

3rd Thursday: El Tapatio Mexican Restaurant — 402 Jurassic Ave. 

4th Thursday: Suds Brothers Brewery — 127 E. Aspen Ave. 

5th Thursday: Rib City Grill — 455 Kokopelli Drive, Suite 5 

mailto:tmerris@sequent-is.com
mailto:kathie@healersofthevalley.com
http://info.fruitachamber.org/events/details/2016-fruita-business-toolbox-10-18-2016-7328
mailto:andrea@alphadogsystems.com?subject=WTF%20Network


The WTF Network—”Welcome Thursday Friends” is looking for more 

presenters for their meetings.  Please contact the Fruita Area Chamber of 

Commerce to get on the list.  You not only would be promoting your 

business as a speaker, but also supporting your fellow business members 

within the Chamber.   

 

Along with the various Business Builder Groups the Fruita Area Chamber 

of Commerce also offers the following  networking groups for our 

members: 

 
Southside Market Place 
Third (3rd) Monday of each month @ 3:00 p.m.  

 

 

Julia McHugh 

Museum of Western Colorado 

(970) 858-7282 

jmchugh@westcomuseum.org 

 
Dinosaur Journey Museum 
550 Jurassic Ct., Fruita 

 

 
  
Women In Business 
Second (2nd) Tuesday of each month @ 6:00 p.m. held at various locations. 

 

Fruita Chamber of Commerce 

(970) 858-3894 

info@fruitachamber.org    

 
TBD 
Fruita, CO 

 

October 11, 2016 - 6:00 p.m. to 8:00 p.m.  

Register Here  

Topic:  TBD 

THANK YOU!!! 

The following helped support our various chamber business meetings 

for September 2016.  Your support is greatly appreciated! 

Business Incubator Center 

Dinosaur Journey Museum 

El Tapatio Mexican Restaurant 

Family Health West 

Gears Frozen Yogurt & Smoothies 

Judy’s Family Restaurant 

Kannah Creek Edgewater Brewery 

Pablos Pizza 

Rib City Grill 

Suds Brothers Brewery 

mailto:jmchugh@westcomuseum.org
http://info.fruitachamber.org/events/details/women-in-business-10-11-2016-7169


Board of Directors 
 

President  Denise Hight, Freelance Writer 

   (970) 858-6375      hightswrite@gmail.com 

 

Vice-President Mike Reeder, Visual Eyes Eyecare, PC 

   (970) 858-2020      info@visualeyeseyecare.com 

 

Treasurer  Dustin Wells, Grand Valley Bank 

   (970) 858-7555      dustin@grandvalleybank.com 

 

Secretary  Derek Biddle, Family Health West 

   (970) 858-3900        dbiddle@fhw.org  

 

Director  Donna Stratton, Individual Member 

   858-8344      stratstein@gmail.com 

  

Director  Tyler Dixon, Williams, Turner & Holmes, P.C. 

   (970) 242-6262       tydixon85@gmail.com  

 

Director  Andrea Gatley, Alpha Dog Systems 

   (970) 639-0629       andrea@alphadogsystems.com 

 

Southside   Julia McHugh, Museum of Western Colorado 

Marketplace  (970) 858-7282      jmchugh@westcomuseum.org  
Liaison  

 

City Council  Joel Kincaid, Merge 2 Media 

Liaison  (970) 858-2411      joel@merge2media.com 

 

 

Chamber Staff 

 

 
 

Fruita Area Chamber of Commerce, 432 E. Aspen Ave., Fruita, CO  81521 

Telephone:  (970) 858-3894          Fax:  (970) 858-3121 

fruitachamber.org 

Executive  
Director 

Frank Ladd 
frank@fruitachamber.org 

Administrative 
Assistant 

Jen Keck 
jen@fruitachamber.org 

Marketing & Events 
Coordinator 

Janet Brazfield 
janet@fruitachamber.org 

Connection Point Newsletter Deadline 
 

Please take note that the deadline each month for advertisement and 

articles is the 25th of each month for the next monthly newsletter.  Any 

questions or information can be sent to janet@fruitachamber.org or call 

us at (970) 858-3894.  

mailto:hightswrite@gmail.com
mailto:info@visualeyeseyecare.com
mailto:dustin@grandvalleybank.com
mailto:dbiddle@fhw.org
mailto:stratstein@gmail.com
mailto:tydixon85@gmail.com
mailto:andrea@alphadogsystems.com
mailto:jmchugh@westcomuseum.org
mailto:joel@merge2media.com
http://fruitachamber.org/
mailto:frank@fruitachamber.org
mailto:jen@fruitachamber.org
mailto:janet@fruitachamber.org
mailto:janet@fruitachamber.org

